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The material in this document is based on the
C-Tribe Festival Media & Influencer Launch, which
took place in Edmonton, Alberta on October 17th,
2019 at the Dentons Office in the Stantec Tower.
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All rights reserved. No part of this document may
be reproduced, repurposed or distributed without
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Efforts have been made to ensure that all the
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Actionable insights for
the modern-day innovative &
creative leader
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WHAT IN THE WORLD IS THE C-TRIBE SOCIETY?
Thanks for asking. Please learn a little bit more on page 20
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DIGITAL MEDIA PRODUCER
Davis Mulatris

EXPERIENCE COORDINATOR
Elizabeth Fleming

COMMUNICATION MANAGER
Destanee Charrois
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Sia Saffa

SENIOR EDITOR
Alfred Saffa

MARKETING & OPS MANAGER
David Magee

LEAD CAMERA
Asif Quraishi
GRAPHIC DESIGNERS
Teocali Claris
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CREATIVE DIRECTOR
Arlysse Wuttunee
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YOU’RE ABOUT TO UNLOCK THE
C-TRIBE FESTIVAL MEDIA &
INFLUENCER LAUNCH
JOURNAL, VOL. 1
It’s our belief that one of society’s biggest threats is the
uprising of the global middle-class because of limited
access to opportunities.
We hope to play our part to change that by democratizing
access for those in underestimated communities.
What you are about to read is a collection of the ideas,
insights, and thought-provoking discussions that captured
the attention of the C-Tribe Content Team during the latest
Media & Influencer Launch.
Whether you were at the Media & Influencer Launch or not,
we hope that this journal helps you carry the conversation
forward to you respective communities and tribes.
C-Tribe aims to be a platform that celebrates diversity and
helps more creative and innovative people to achieve their
dreams and ambitions. We hope that documents like this
will help you re-imagine new opportunities and act as an
anchor for fresh ideas, perspectives, and next steps.
Maybe we will be quoting you next.
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WHO WAS

IN THE
ROOM?
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93
Attendees

Top 5 Industries

Creative & Arts
21%

Technology
11%

21 11+

Top Reasons they Attended

1. Creative & Arts
2. Media & Entertainment
3. Technology
4. Financial Services
5. Construction

1. Networking
2. Professional development
3. Connections
4. Support/Learn about C-Tribe
5. Get inspired
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WHAT WAS

THE
REACH?
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46K
social impressions

Top Platforms
1. Instagram
2. Twitter
3. Snapchat
4. Facebook
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WHO WERE

THE
SPEAKERS?
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Tom is a partner and chair of the National Technology Transactions Law Group. His practice
focuses extensively on technology, intellectual property, privacy and related commercial legal
issues for clients in the energy, financial institution, health, forestry, information technology and
telecommunications industry sectors.

TOM SIDES
TECHNOLOGY PARTNER
Dentons, Edmonton

ROBERT TYNDALE
FOUNDER & CEO
Version Me Media, Edmonton

In addition to technology and other industry sector clients that Tom has represented
at Dentons, he has extensive legal and business experience in the software and
telecommunications businesses. Tom’s unique combination of business and legal experience
allows him to provide practical, business-focused legal advice to his clients.

Robert is an entrepreneur with more than ten years of experience in marketing, specializing
in brand development, partnerships and social engagement as the founder of VersionMe
Media. Born in Edmonton, he is a creator at heart and has been involved in a range of
local and international projects across the globe. Robert was one of the early pioneers of
Tastemakers Edmonton: a company created in 2011 that was one of the first organizations of
its time to believe that Edmonton was one of the most under-appreciated places in Canada.
On his podcast, 360 Chat with BobbyT, he highlights his experiences in building a flourishing
marketing agency while sharing a variety of interviews with local and international tastemaker

Mack is on a mission to change the world through code and prose. He has focused on the
power of software ever since becoming interested in computer technology as a kid, and he
has built software-based solutions for education, journalism, open government, and other
industries. He also has a passion for storytelling, and has covered technology, urban affairs,
and many other topics as a blogger and journalist.
In late 2016, He started Taproot Publishing Inc., a digital publishing company based in
Edmonton to apply innovative software and new business models to local journalism.
MACK MALE
CO-FOUNDER & CEO
Taproot, Edmonton

He is a dedicated community builder, and has given back to Edmonton through thousands
of hours of board, committee, and other volunteer work for more than a dozen different
organizations.

With over 25 years’ experience in financial services, Mark has held executive leadership roles in
banking, insurance, risk management and the non-profit sector.
Currently, Mark is the Senior Director, Youth Strategy and Innovation and has national
responsibility for executing RBC Future Launch, a $500MM investment to ensure that young
Canadians are ready for the future of work.

MARK BECKLES
Senior Director, Youth & Innovation
RBC, Toronto

Prior to assuming this role Mark was Head, RBC Insurance Advice Centre, responsible for
leading over 500 licensed insurance advisors who provide insurance advice and solutions
to RBC Insurance clients across Canada. Mark has served as Regional Vice President, Retail
Banking in the Greater Toronto Region at RBC.
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TOPIC OF THE EVENING

ENCOURAGING
COLLABORATION IN THE

DIGITAL
FUTURE

The fourth industrial revolution is blurring the lines between
physical, digital, and biological spheres. This complex
transformation is changing the way we do many things, it
is shifting the power dynamics, and requiring that more
transparency be shared by our leaders and influencers.
What are the steps needed to allow all sides to elicit trust
between one another? How can we encourage more
collaboration between individuals, public and private
sectors and other convening powers to address key
challenges and opportunities relevant to our local, national
and international communities?
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THREAD DISCUSSED: THE 4IR

WHAT DOES THE FOURTH INDUSTRIAL
REVOLUTION MEAN TO YOU?
Mack Male: “The 1st Industrial Revolution was around the late 1700s and was really
centred around mechanization and the steam engine.”
“The 2nd Industrial Revolution was a century later in the late 1800s and was
characterized around mass production and electricity.”
“The 3rd Industrial Revolution was in the 1960s which we’re still in, somewhat, and
was centred around the semiconductor, personal computing, and the Internet.”
“The 4th Industrial Revolution is really characterized by nanotechnology, the Internet
of Things, biotechnology, artificial intelligence tech.”

SOME ADDITIONAL CONTEXT

The World is changing, and we are in the midst of the fourth industrial revolution (4IR).
It will fundamentally alter the way that we live, work, travel and communicate.
The possibilities of billions of people connected by mobile devices, with
unprecedented processing power, storage capacity, and access to knowledge,
are unlimited. And these opportunities will be multiplied by emerging technology
breakthroughs in fields such as artificial intelligence, robotics, the Internet of Things,
autonomous vehicles, 3-D printing, biotechnology, energy storage, and quantum
computing.
This 4IR is building upon the last digital revolution with technologies that are blurring
the lines between the physical, digital and biological systems. We are now competing
on a global scale, and we witness institutions, businesses, and cities that have been
thriving for decades, fall demise to the rapid change in technology. The question that
many are looking to answer is: who will win and who will lose?
WORLD ECONOMIC FORUM
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THREAD DISCUSSED: 4IR (CONT’D)

Mack Male: “One of the most central ideas to the 4IR is the speed of change and the
amount that has happened in such a short period of time. “
“Ray Kurzweil argues that technology change is actually exponential. This is really
important because humans are terrible at understanding exponential change. We
generally overestimate what we can do in a short period of time and underestimate
what we can do in the long-term.”

Image credit: Singularity Hub

Mark Beckles: “Yet, technology has the profound promise of impacting the way we
live and the way we interact/collaborate on a scale on which if harnessed for good,
can actually attenuate and accelerate great human experiences. If we get it right
technology can be a great thing. That is born on research that we published last
February in a report called Humans Wanted, that acknowledges that while technology
is going to impact jobs as we know them today—which is to say about 25% of jobs
as we know them today is going to be impacted by technology—there’s going to be
a net creation of about 2.4 million new jobs as the result of technology innovation in
Canada. That’s a good thing and a bad thing.“
“A bad thing in the sense that that those 2.4 million jobs—if we cannot make sure
that future generations are right skilled for those opportunities; unless we can
harness those opportunities, it has real [negative] implications for Canada. How do
we, through Future Launch, through collaborating across the industry and sector,
government, think tanks, and a number of partners including the charitable sector,
unless we can figure out a way so that we prepare that next generation for the jobs of
tomorrow, we will miss out on that opportunity.”
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THREAD DISCUSSED: 4IR (CONT’D)

Image credit: RBC.com/humanswanted

Tom Sides: “I’ve done a presentation before that talks about the 1st Industrial
Revolution and I find it pretty interesting because sometimes there’s quotes from
people worried about technological innovation and advancements since the 1700s
that if you change some of the other old english language you would think that it
sounds like people’s opinions that they have now especially regarding technological
development.”
“Anybody remember from their history lessons the Luddites? Well they didn’t hesitate
to destroy equipment and technology because they were concerned about the impact
that it had on jobs. That was very real for people at the time so when you fast forward
to today’s era, that’s often what you hear: people are concerned about jobs being
lost. I think we did okay.”
“Cognitive abilities are still something we have that depends on the experts of these
futurists now would say that machines will compete with us in that respect. I still think
there’s a role for us; I think it’s an important role. It’s fun to get into those debates. “
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THREAD DISCUSSED: 4IR (CONT’D)

Image credit: NetObjex

Robert Tyndale: “When I think about the revolution that’s with us, I really think
that it’s important to understand in context of how it’s working into our lives right
now. Looking forward is really important, especially in terms of being prepared
strategically, but with my agency—we’re a small marketing firm creating content
and helping businesses navigate this whole digital space—when I think about this
revolution I always think of how we can manage and work within the confines of
now. That’s taking advantage of the tools and things that are around us, and really
associating with things like these mobile devices that are with us. Bottom line, taking
advantage of the now in reflection to this revolution.”
“Sometimes with futurists planning and rejecting when it comes to job creation, with
these new industries or all the way down to really nailing where the roadmap for each
industry sector, I think it’s really important to be self aware of where we are now and
how we can utilize technology to solve some of our current problems.”
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THREAD DISCUSSED: WILL THERE BE WORK FOR HUMANS?

THE RISE OF THE ROBOT:
www.WillRobotsTakeMyJob.com
Mack Male: “You guys have already went there with the job conversation, so let’s
dive into that. As you mentioned, Tom, usually there’s a dystopian view around
all of this technology and none of us will have jobs in the future. If you actually
want to read more about that there’s an author, Mark Ford, who has written a
number of books on this topic. One is called Rise of the Robot and is a very, very
popular book. It addresses this topic. You can also check out a website called www.
WillRobtsTakeMyJob.com. It’s based on an academic paper from 2013 and they
estimate the probability that 700+ jobs will be computerized in the next decades.”
“So I’ve taken the liberty of checking all of your jobs and this is what it says:”

Accountant
94%

Lawyer
4%

Marketing
Manager
1.4%

94 4 1
Chances of having your job replaced
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THREAD DISCUSSED: WILL THERE BE WORK FOR HUMANS? (CONT’D)

Mark Beckles: “Thank you Mack for being so hopeful [laughs].
“Let’s go back because I think context is important. When you think of each of the
industrial revolutions that we’ve seen in human history, each revolution has actually
been a net creator of jobs.The invention of electricity required electricians… and
communicators, by the way, who would send Morse Code and would have to learn
how to use a telegraph and so on…”
“The 2nd Industrial Revolution was about mass manufacturing and the assembly line
which needed machinists. The 3rd Industrial Revolution which is around information
technology… the phase in which we are is in fact a prolongation of the 3rd Industrial
revolution… also requires a different skill set.”
“Ultimately, yes, there’s going to be a displacement of jobs, technology is going to
replace some of the jobs that we do, but I think of it as technology augmenting the
way we work, not replacing the way we work. I come back to [RBC] Future Launch
to put a finer point on this: one of the things that we acknowledge is that machines
cannot and will not replace human beings, but ultimately recognizing that we are
vulnerable means that we have to think about how do we re-skill and how do we make
sure that our skills are such that we can cope with the displacement that is coming.”
“What is racing to the top is this whole notion of skills as currency. How do improve
and grow your human skills and soft skills like critical thinking, collaboration,
communication, creative thinking, cultural dexterity [we’re in a nation of immigrants]
etc.? How do we harness those skills, translate them into currency so that as the world
changes, we can now navigate the world of work and increase our mobility across an
ever-changing workforce, such that we future proof ourselves?”
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THREAD DISCUSSED: WILL THERE BE WORK FOR HUMANS? (CONT’D)

Tom Sides: “I would like to talk about it in relation to my profession. Does anyone
know Amir Reshaf in the room? I used to work with Amir in the past and I spent a lot
of time with him. I think I gave him a fair shake; we have a pretty good relationship.
Why that’s relevant is Amir, working on some large transactions, figured out — this
is where innovation comes from and it’s really important to think of this as a virtual
experience for me — as he got to work on these really large transactions and would
have 4-5 parties and they would be represented by accountants, lawyers, investment
bankers, and it’s very complicated in the day/the paper—and even now it’s still quite
complicated—so Amir thought there has to be a better way to do this.”
“He worked at our firm and he left to create his own company called Dealcloser—I
don’t mind advertising for you Amir because I thought you’ve done a wonderful job—
but it just shows you the innovation that comes up in terms of Amir from personal
experience finding out how something could be disrupted. It’s what’s happening in
my profession. In fact, any industry profession that’s highly data driven (where there’s
rich data) they’re going to be the ones that are disrupted the most. I actually read
numbers that are higher than 4% for lawyers, but i’ll take 4%, I’m okay with that.”
Robert Tyndale: “I can imagine the reason behind that is because with all this
technology, with all this technology, with all these platforms that’s around VR/AR,
videos, photos etc., a lot of businesses and companies require businesses, individuals,
managers, teams, to help navigate and operate in the space.”
“For example, who here understands or knows what’s 5G? Roughly a third of the
room. For people who don’t know 5G is going to be the next wave of mobile device
where essentially in terms of communication it’s going to be super fast, allowing
people to basically translate data at realtime. What does that mean? It means
essentially doctors are going to be able to control robots from across the world, and
basically operate on people.”
“When it comes to the opportunity of job creation in the whole digital space of
agencies, or freelancers, you’re going to see an explosion. Also, as we’re speaking of
the VR technology which I recommend everyone check out there. That whole space
is going to require content and information, a management team, communication
teams, and it’s going to need a full amount of services to correlate and create those
VR experiences and allow people to experience different things. In my line of work it’s
just open field and it’s amazing.”
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WHAT IN THE WORLD IS THE C-TRIBE FESTIVAL?

C-Tribe Society is a global community cultivating,
connecting, and uncovering the leaders of
today and tomorrow. We bring innovation and
enlightened thinking to underrepresented
communities by using arts & culture as our
connector.
Our vision is to use an array of modern day
communication mediums to impact the economic,
social, and cultural health of regions by boosting
the connectivity, creativity, and innovation culture
around big ideas.
The C-Tribe Festival, our flagship product, is a
media initiative of the C-Tribe Society. Originating
from Edmonton, Alberta, Canada the festival
has evolved into one of purest representations of
the northernmost metropolitan city and it stands
to be an economic force and a driver of
creative & innovative energy in the region.
Join us from November 12-16th.
www.ctribefestival.com
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