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Statement of Conﬁdentiality
This report and supporting materials contain confidential and
proprietary business information of C-Tribe Society and the C-Tribe
Festival. These materials may be printed and photocopied for use in
evaluating the operations of the evaluating organization, but are not
to be shared with other parties outside of those intended.
Accountability Statement
The C-Tribe Society Annual Report for the year ended December
31st, 2019, was prepared under the Board’s discretion and with as
much accuracy as possible to present the scope of what took place
during this time period. As a fairly new organization, one of the
objectives for 2020 will be to engage an external audit committee
to revise previous reports and prepare future ones. Any material
economic or fiscal changes that arise during this process will be
reported to the respective parties in reasonable time.

Board Chair

Date of Approval of Annual Report
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EXECUTIVE SUMMARY
As the northernmost metropolitan region
in the entire world and one of the fastest
growing urban cities in Canada, we’re
acutely aware of the opportunities and
challenges posed by the economies of
tomorrow1. There’s an opportunity to
attract new investments, re-imagine the
industries around us, and emerge as
leaders in the 21st Century. However,
there’s a challenge of addressing growing
divisiveness, re-skilling the workforce in
the era of automation, retaining
ambitious and world-class talent, and
ensuring we’re building a city where
people from all walks of life are proud to
call home.
To capitalize on these opportunities and
to address these challenges it’s important
to understand what makes a city a place
where people want to live, work, and
play; what keeps a recent university
graduate believing in their community or
what influences a major multinational
company like Amazon to build their
second headquarters here. More
specifically to this report, what impact
does diverse activities, events, and lively
culture have in an emerging metropolitan
hub.

Various bodies of research
show the development of a
strong innovation and
creative hub as a key strategy
for developing and attracting
people to a city: it has a
strong positive impact on the
quality of life within cities,
and it creates a vibrant urban
culture of creativity and
innovation that further
establishes the region as a
viable and globally
competitive economy.
C-Tribe Festival—a collisions festival—
aims to build technology-driven
experiences that help underestimated
communities (like Edmonton) thrive
during these disruptive times. We will do
this be celebrating diversity and igniting
positive growth through
experiences—gatherings, music, food,
artistic showcases, panel discussions,
workshops and special events. We will
push the boundaries of breaking down
silos and creating an inclusive
environment that spurs regional
prosperity.

1

World Economic Forum: How is the Fourth Industial Revolution Changing our Economy, 2019
Statistics Canada: Annual demographic estimates by census metropolitan area, 2011
3
Journal of Monetary Economics: On the Mechanics of Economic Development, 1988
4
Human Capital, Quality of Place, and Location. Pittsburgh: Carnegie Mellon University, 2000
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We have objectively observed that
C-Tribe is adding to the vitality of the
community in many ways, and an event
like this is a staple for any upcoming
innovation and creative hub. C-Tribe
has played a key role in increasing
regional visibility, creating
opportunities to engage, creating
immersive ways to showcase the city,
and encourage meaningful
connections.

This report provides a snapshot
of the scope of our activities as
a modern-day media company;
displaying the breadth and
efficiency of our growing
organization, and highlights the
key performance indicators that
will benefit stakeholders &
society.
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HISTORY
C-Tribe Society’s flagship experience, The C-Tribe Festival, started in 2017 with a simple
idea: let’s celebrate diversity and help innovative and creative people achieve their
dreams. Let’s also do it in a way that would bring people from disparate industries
together and create collisions between the talent that was already here in the city. It
seemed to resonate. About 170 guests showed up to the very first event at the Garneau
Theatre in Edmonton, Alberta and the event was hosted over just one day. Since then,
C-Tribe has grown to become a Collisions Festival that houses 700+ guests over 5 days
and is becoming a socioeconomic and cultural driver in the City.
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MESSAGE FROM THE
BOARD CHAIRPERSON.
The world is facing both enormous challenges and opportunities
during a time of complex transformation. Edmonton has a choice to
make: adapt or be left behind.
The fourth industrial revolution is blurring the line between the
physical, digital, and biological spheres and it’s changing the way
we do many things. During these challenging times of rising
unemployment1, increased divisiveness2, and the looming threat of
an uprising by the global middle class3, we’re tasked to find ways to
build inclusive environments for more voices to be heard and for
individuals and organizations to creatively adapt to this change.

In Alberta, we have the factors of production to be
leaders in the 21st Century, but it will require a
heightened level of collaboration and collisions
between many convening bodies, perspectives, and
ideas.
What will it take to position underestimated regions like Edmonton
to win? According to the World Economic Forum, there must be a
collaborative and integrated approach involving all stakeholders
from the public and private sectors to academia and civil society.

1

Sahr Saffa, Chairperson
C-Tribe Society

Statistics Canada: Labour Force Survey, October 2019
Globe and Mail: Alberta must not return to the harrowing, divisive times of 1980
3
News Geography: The Middle Class Rebellion, August 2019
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This convening power addresses key challenges and opportunities relevant
to our local, national, and international ecosystems while embracing
innovative and creative solutions to solve some of the world’s biggest
problems. These solutions will not be one-dimensional, but will require the
intersection of diverse ideas, perspectives, and industries.

Since 2017, the C-Tribe platform has embraced the quest to be
an answer to the complexities that arise by these changing
times. We have built the foundations of an avant-garde
platform for gatherings that collide radically different
individuals and organizations, and create transformative
experiences that helps the northernmost metropolitan region
position as a global powerhouse.
This year’s Annual Report documents a collection of stories showcasing the
variety of collisions that occurred, economic value created, organizational
business and communication objectives achieved—by us and our partners;
innovative and creative people helped. The return on investment these
collective stories represent, gives me the confidence that C-Tribe will be a
leading force in expanding the economy and supporting underestimated
communities like Alberta thrive now and in the future.
Whether you’re an attendee, partner, team member, or simply just an
onlooker, thank you for supporting this journey as we strive to celebrate
diversity and help innovative and creative people achieve their dreams.
Sincerely,

Sahr Saffa
Chairperson, Board of C-Tribe Society
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WHAT THE HECK IS
C-TRIBE?
Building experiences and technology that enable resilient
communities
C-Tribe is a non-profit organization aiming to advance both underestimated
economies (like Edmonton’s) and society by engaging present and future
leaders, diverse innovators, and decision makers in a collaborative dialogue that
generates purposeful and durable connections. We aim to build a bi-annual
festival in the region that ignites positive change and unity through thoughtful
experiences. We believe that a platform like this will inspire imagination, spur
creative thinking, and give participants the tools they need to change their world
on both personal and professional levels. You can’t change the world until you
change yourself.
In our third year of operation, we concluded the fourth C-Tribe Festival that
included an array of intimate talks, wellness classes, gourmet food, creative
showcases, and unique experiences. This transformed the city into an
internationally-acclaimed destination for a festival, and continues to grow and
strengthen the vibrancy of our community. Not only will we continue to produce
mind-blowing events, but our aim is to further build useful technology and tools
to better enable innovative and creative people.
At the partner level, we help these organizations—like the City of
Edmonton—advance their mandates and find novel solutions to social,
economical, technological, political, and environmental challenges so that they
(and their stakeholders) can continue to thrive in today’s society.
The growth of the C-Tribe community has been propelled by aligning with
organizational partners on their business and communication objectives, and our
relentless focus on building inclusive environments for ideas to be shared,
questions to be asked, and action to be taken. We will continue to take this
approach and utilize an array of modern-day communication mediums (podcasts,
blogs, journals, video etc.) to share what took place during the festival with the
greater community and to impact the economic, social, and cultural health of the
regions that we operate in.

A GLOBAL VILLAGE.
C-Tribe is a global movement
As a festival that aims to position emerging regions as a nexus of global
ideation, talent, and opportunities C-Tribe has attracted attendees and speakers
from all around the world. This year, due to factors out of our control, we were
unable to curate a global audience. This will be an area of focus for us in the
future.

Domestic

International

Calgary
Vancouver
Montreal
Toronto
San Francisco Bay Area
New York
Washington
Reno (Nevada)
Houston

London, Englad
Kingston, Jamaica
Orinoco, Venezuela
Lagos, Nigeria
Medellin, Columbia
Geneva, Switzerland

PARTNERS
PRESENTING

FRIENDS & COLLABORATING

Why is the Flagship
Experience in Edmonton?
Firstly, we know the city best and it’s
our belief it has the pieces to be a
thriving innovation & creative hub. A
burgeoningfestival does more than
embrace culture, boost creativity,
and foster a sense of community; It’s
crucial to the city’s economic health
and global competitiveness. As the
northernmost metropolitan city in
the entire world, Edmonton is in a
place to establish a hub of
innovation, creativity, and
connectivity by investing in a
world-class innovation festival.
When we look at other areas of the
world like Helsinki, Finland (home of
the Slush Conference1), Toronto,
Canada (home of Elevate Techfest2),
Lisbon, Portugal (home of Web
Summit3), Austin, Texas (home of
South by Southwest4 ), or Atlanta,
USA (home of A3C Festival5 )
festivals/events of high calibre can
exist in all parts of the world
regardless of geography, population
density, or culture.

1

Slush Hesinki (http://slush.org/)
Elevate (http://elevate.ca/)
3
Web Summit (https://websummit.com/)
4
South by Southwest (http://sxsw.com/)
5
A3C Festival (https://a3cconference.com/)
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The one thing they have in
common is they find ways to
attract frighteningly
ambitious and creative
leaders from all around the
world that want to make a
difference.
So why do we believe that Edmonton
is ready for its own globallyacclaimed festival?
Edmonton’s downtown core is in the
middle of a transformation with over
$5B worth of downtown
developments planned, underway, or
recently completed between now
and 2020. As a fast-evolving region,
we are challenged to train and retain
our homegrown talent, while
attracting outside businesses and a
highly specialized workforce to
capitalize on the resurgence of the
central core.
Downtown
Transformation
$5B spend in active
development and investment
downtown

Secondly, as a city that educates
95.000 post-secondary students a year
and with one of the fastest growing
population in Canada, Edmonton is
equipped with a diverse and
quickly-evolving knowledge base.
Owning the title as best City for youth
to live1 , this young demographic is
excited to make an impact in an
emerging major metropolitan city.

As one of the nation’s fastest
growing regions, it’s
foreseeable that the City will be
made up of 53% 1st or 2nd
generation immigrants by the
year 20362. It should be an
objective of the region to
embrace diversity and enhance
the quality of life of all
regardless of race, gender,
gender identity and expression,
sexual orientation, disability,
physical appearance, body size,
religion, or socioeconomic
status.

1

Lastly, the region is highly-regarded
in artificial intelligence3. Data,
software, and other emerging
technologies have become in-grained
in our daily lives. Artificial intelligence
and machine learning are the
underlying foundations driving the
efficiencies of all these transformative
technologies and we happen to have
some of the world’s best talent in our
backyard. Building on the industries
that already exist in Alberta, we have
a chance to embed this world-class
expertise to keep us globally
competitive in traditional and existing
industries.

#1 city for youth
to live

Globally recognized
tech talent

Ranking high in
affordability,
entrepreneurial spirit,
and economic
opportunities

Graduates one of
the largest cohorts
of AI/ML
talent in North
America

YouthfulCities Urban Work Index , Royal Ban of Canada, 2019
Statistics Canada, Immigration and Diversity, 2011 to 2036
3
https://CSRankings.com
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OPERATIONAL
OVERVIEW
As a modern-day media company,
C-Tribe Society’s continued to grow
operations through one main
product line—C-Tribe Festival—and
introduced two others in 2019: It
Takes a C-Tribe VIllage Podcast and
C-Tribe Journals. The information
below provides a brief operational
overview of C-Tribe’s three product
lines.

C-Tribe Festival

The C-Tribe Festival has evolved
into one of the pursest expressions
and representations of Edmonton
and it stands to be an economic
force in the city, and a driver of
ideas, talent, and opportunities. The
Festival will strive to create
category-defining experiences and
colliding commerce, creativity, and
culture.

It Takes a C-Tribe
Village Podcast

The origins of the phrase are a
mystery. It takes a village to raise a
child is a proverb that spirited from
African or Native American cultures.
The phrase translates into saying
that it takes an entire community of
different people interacting with
children in order for children to
experience and grow in a safe
environment.
The thought leaders, game-changers,
and innovators that we look up to
are often impacted by the same
thing: they’ve been exposed to
people, environments, and
interactions that have helped shape
and define who they are today.
The It Takes a C-Tribe Village
Podcast aims to identify, dissect, and
celebrate the unsung heroes, things,
and experiences that have impacted
the greatest minds of our generation
and how these individuals are paying
it forward for those to come.

C-Tribe Journal

It’s our belief that one of society’s
biggest threats is the uprising of the
global middle-class because of
limited access to opportunities. The
C-Tribe Journals aims to play a part in
democratizing access to information
for underestimated communities.
The Journal is a collection of ideas,
insights, and thought-provoking
discussions that captured the
attention of the content team and will
hopefully help to carry further
conversations forward in respective
communities and tribes. We also hope
the C-Tribe Journal will help readers
re-imagine new opportunities and act
as an anchor for fresh ideas,
perspectives, and actionable steps.

C-Tribe Technology

Our core team’s make-up will be of
people that can build incredible
software.

Big data, machine learning,
artificial intelligence, and
other emerging technologies
are becoming the tools of
innovation and
competitiveness for all
industries. Why try to avoid
this? Technology
development can be
impactful and highly scalable,
especially in the corners of
the world that’s only
accessible by zeros and ones.

CITY OF EDMONTON’S
CORE OBJECTIVES
Story and Objectives
The City of Edmonton External
Relations Office has the primary goal
of supporting various departments in
relationship building and supporting
key initiatives grounded in the City’s
Strategic Plan, Connect Edmonton1,
and the strategic objective of regional
prosperity. Edmonton grows
prosperity for the Metro Region by
driving Innovation, competitiveness
and relevance for businesses at the
local and global level,

They also stressed that they value
transparency, inclusivity, and
accountability especially given the
noticeably tough fiscal restraints our
economy is facing.
Furthermore, the City of Edmonton
was looking for an opportunity to
encourage collisions, on an intimate
basis, between delegates and
creating an experience where these
delegates could meet and create
durable connections with each other.

In this particular case, the City also
requested that Innovate Edmonton (a
subsidiary of Edmonton Economic
Development Corporation) act as a
collaborating sponsor during this
engagement.

The concrete results we had to
demonstrate (and then report on)
were:

This was a natural fit considering that
this aligns with C-Tribe’s strategic
business and communication
objectives.

2) What were the results of the
experience they sponsored?

1) How their contribution made a
difference to attendees

3) Evidence of collisions occurred.

1
ConnectEdmonton: Edmonton’s Strategic Plan 2019-2028
(https://www.edmonton.ca/city_government/documents/ConnectEdmonton_Book_Web.pdf)
2
Globe and Mail: Alberta must not return to the harrowing, divisive times of 1980
3
News Geography: The Middle Class Rebellion, August 2019
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HOW WE ALIGNED WITH THE
CITY’S CORE OBJECTIVES
Goal 1: Be part of the village that
supports game-changing innovation
Innovation is recognized around the
world as the key to economic
sustainability and growth. Global
economic competitiveness,
particularly in areas of new tech is
highly concentrated to
interconnected regions. We are
working towards fostering the
development or newly minted
innovators and cultivating a network
of leaders that will be the drivers of
change.
What Attendees had to say:
“There are so many stories and
innovations right here under our
nose that we don’t always get to
hear about or see... I met so many
interesting people whom I didn’t
know prior to the festival who have
since become new friends and
business contacts. And that’s the real
magic of c tribe; discovering those
gems and having those impactful
collisions.”

“Some of those serendipitous
collisions have surprised us in
wonderful and unexpected ways,
including new opportunities,
partnerships, strategic introductions
and even access to programs. It’s kind
of mind-boggling to think about how
much about how much can change
for you when you just get into a room
with a lot of talented and creative
doers. I’ll definitely be back next year.
I can’t wait for the next one.” Michael Zouhri, Founder of
PainWorth

Goal 2: Feature the world-class
companies, incubators, startups
and research hubs that exist in the
City
As a whole the greater ecosystem
benefits when our citizens and
non-residents are aware of the
incredible developments we have in
our region. This helps locals and
out-of-town guests gain a better
understanding of what the region
has been capable of and the
opportunities presented for growth
for all.
What Stakeholders had to say:
“I’ve had the opportunity to meet
many new connections during the
C-tribe Festival. For example, I met
Allison from BC who’s turned out to
be a good connection in the tech
space in another province. I also
learned a lot of good things from the
panel, things that I wouldn’t have
learned by attending other events.
Most importantly, the Innovation
Tour was my favorite event. I got to
see and experience innovation hubs
and companies around downtown!

I had a chance to bring the students
that are in my program along on the
tour and during the panels. They are
all looking for tech jobs and C-Tribe
was a great place for them to build
relationships in the community.”rd to
the future initiatives from this
talented group” Shelvie Fernan, Job Placement
Consultant, TECHCareers

Some venues/organizations visited:
Olsen Centre for
Health Simulation

Alberta Machine
Intelligence Institute

A look at howw NorQuest
supports worforce readiness
through the use of innovative
tools

Home to some of the world’s
top talent in machine
intelligence, and AIresearch

TEC Edmonton

Improbable

8,000 square feet of
A UK-based game development
collaboration, office and wet
company that expanded its first
lab space for health companies internationalheadquarters to
the City

Goal 3: Building a festival property
in Edmonton that’s inclusive and
can bring together people from
disparate industries together.
As an organization w aim to unlock
economic gains that will spur payoffs
that are exponentially more than the
needed investments
What Stakeholders had to say:
“Over my week attending the
various deep-dive tracks at C-Tribe, I
came away understanding my city
better than ever before. As someone
immersed in finance, I sometimes get
lost in myself and my personal silo.
At C-tribe I was able to connect with
interesting and enthusiastic people
outside of my traditional network. If
you’re an Edmontonian and you
don’t try to attend, you’re making a
huge mistake.
“The VIP dinner was a terrific
experience that I can’t wait to do
next year. Having the opportunity to
eat with the various founders and
industry experts was a real treat.
C-tribe oozes culture, and inclusivity.
No matter your experiences and
background, you’re made to feel
welcome”
Joel Shackleton, VP, Business
Development at Gold Investment
Management

“Attending C-Tribe is a highlight for
me. Meeting amazing entrepreneurs,
and go getters gives me the energy
and hope to become a better human
being, make an impact and help lift
others. The connections I made to
potential companies I would invest in
as well as those I wish to mentor, was
incredible. This is definitely a
signature event for our ecosystem
and it was incredibly well organized
and thought through. Well done
team!”
Ashif Mawji, Venture Partner &
Investor at RisingTide VC

Goal 4: Utilizing creativity and
culture as our connector
Creativity and culture contribute to
the quality of life in regions, increase
the health and well-being,
encourages more social cohesion,
and increases the feeling of
connectedness to others. We
continually observe that C-Tribe
continues to add to the vitality of the
community by having creativity and
culture at the root of everything that
we do
What Stakeholders had to say:
When I first started in fashion 8 years
ago, I didnt know where to go to
meet others wanting to grow their
talents just like me. My crawl in the
industry was slow and steady and
was all about refreshing Kijiji's
"Fashion Jobs" page. Since then, I
have made it my professional goal to
create platforms for new and
seasoned artists in the fashion
industry to collaborate and grow.
C-Tribe has given me a pedestal to
create this major platform that
collides art on so many levels. It
requires a village of artists to make
this happen; Hair stylists, Makeup
artists, Clothing Designers and
models all itching to get in for an
opportunity to not only gain
experience, but to work with some
of the best the industry has to offer.

“One of my interests that I’m just
scratching the surface of exploring is
filmmaking and video creating. At
C-Tribe this year I met several
videographers, cinematographers,
etc. A lot of them were people like
myself who had a career in a
different industry but still pursued
their creative interests on the side. If
not for an event like this, I don’t
know where else I would have
encountered so many of these types
of people. Aside from that, every
single person who attends C-Tribe
has one thing in common: a strong
desire for continuous self
improvement. This was evident at
the VIP dinner when I had the
opportunity to play “Real Talk” with
the people I was seated with.
Everyone had different backgrounds
but was there to better themselves.”

Arlysse Wuttunee, Founder at
Runway Fashion and Creative
Director at C-Tribe Festival

Asif Quraishi, Mitigation Analyst,
Enbridge Pipelines

Goal 5: Creating collisions through
transformational experiences, and
diverse perspectives
Creativity and culture contribute to
the quality of life in regions, increase
the health and well-being,
encourages more social cohesion,
and increases the feeling of
connectedness to others. We
continually observe that C-Tribe
continues to add to the vitality of the
community by having creativity and
culture at the root of everything that
we do

“As usual C-Tribe delivered on
diversity, talent, and a great time!
The people I associate with the
festival and attendees are innovators
in a city that grows every year. I
traveled from Vancouver just so that
I could attend the fashion shows this
year. There’s something about
attending C-Tribe that reinvoigorates
my excitement about the City and
where things are going.

What Stakeholders had to say:
“We are very happy that C-Tribe
included us in the conversation
around collaborations and the future
of work. They were very
accomodating to work with leading
up to the events and our team had a
great time in Edmonton. We met
some very bright creative thinkers
that were engaged in all the
discussions throughout the
experience. We look forward to
being back next year!”r

As a former Edmontonian, I
commend the C-Tribe team for the
vision they bring and their continued
passion for C-Tribe to set the scene
for other likeminded individuals. I
give them tremendous respect for
what’s been done and what will
come!”

Mark Beckles, Senior Director,
Youth Strategy & Innovation, RBC

Maluda Hussaini, Real Estate
Advisor at EXP Realty

Highlights of
2019 Activities
Direct revenue generated for every $1 invested by the City

Guests in attendance during the duration of the festival
Social media impressions generaed during the duration of
the festival
Festival Diversity Passes given out to underpriveleged or
underrepresented members in the community
Hours worth of content delivered during the festival

Partners collaborated with during the duration of the
festival
Locations in Downtown Edmonton featured during the
festival
Speakers featured during the festival
Days worth of innovative or creative programming
Partnerships with Fortune 500 brands during the duration
of the festival
Pordcasts produced where we talked with successful and
emerging leaders

DESIRED OUTCOME
AND KEY ACHIEVEMENTS

